
The early returns for “Gray Thursday,” that is, Thanksgiving Day, 
and “Black Friday” indicated that sales were down 0.5% from a 
year earlier, according to ShopperTrak, but the numbers were 
doubly qualifi ed – not only was it a preliminary estimate, but it 
didn’t account for a longer sales stretch that continues today 
with “Cyber Monday.” Prior to Thanksgiving, the National Retail 
Federation forecast that sales for the entire holiday season 
would be up 4.1% from 2013. 

The main impetus to consumer spending is the lower price of 
oil, which continues to plummet as supply is eclipsing world-
wide demand, mainly because of record oil production in the 
United States. On Thursday, while Americans were sitting down 
to turkey dinners, OPEC’s ministers convened in Vienna to 
consider cutting production in an eff ort to stem the tumbling 
price, but in the end didn’t take any action. This was seen as both 
an indication of the decline of the power of OPEC in the face of 
soaring U.S. output, and also a strategy to drive the price down 
low enough to hurt American oil producers. In the short run, 
however, the price of oil went into a tailspin as soon as word of 
OPEC’s inaction spread. How precipitous has the drop been? 
Well, in the last week of July, oil closed at just over $102 a barrel; 
by the end of last week, it had sunk to $66.15, a fi ve-year low.

There’s a down side, of course. The shares of energy 
companies, which account for about 10% of the stock market’s 

overall profi ts, continue to suff er – energy is the only one of 
the S&P 500’s 10 industry sectors that’s down in 2014. In 
addition, the economies and currencies of oil-producing 
countries such as Russia, Nigeria and Venezuela are 
getting hammered. But for now, Americans are 
reaping the benefi ts through lower prices at 
the pump, and the hope is that they’ll 
put some of that extra cash into 
the economy rather than 
into their savings 
accounts. 

major stock indexes set a few more records – ho hum, the Dow turned 
the trick 12 times last month – and heading into December, historically the 
Dow’s best month, investors were hoping that American consumers were 
ready to do some spending to sustain the recent economic upswing.

As November came to a close, the 
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Key Market Data
Week ending… 11/21/2014 11/28/2014 Change

S&P 500 Index 2,063.50 2,067.56 +0.20%

MSCI EAFE Index 1,831.20 1,839.73 +0.47%

BarCap U.S. Aggregate 
Bond Index

1,902.57 1,912.87 +0.54%

10-Year Treasury 
Note Rate

2.317% 2.169% -14.8     
basis pts.

Trending

NYMEX Crude Future 
(Barrel)

$76.51 $66.15 -13.54%
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The lower price of oil has likewise benefi tted Europeans but 
also slowed infl ation, and last week, Eurostat announced that 
the eurozone’s consumer price index fell to 0.3% in November 
from an already dismal 0.4% the month before, putting further 
pressure on the European Central Bank to do something to 
stave off  defl ation. Core infl ation, less the volatile energy and 
food categories, was still just 0.7%, well below the ECB’s target 
of 2%. Meanwhile, the eurozone’s jobless rate for October was 
unchanged at 11.5%.  

In one positive step, the European Union said it would invest 
€315 billion ($390 billion) into public infrastructure over the 
next three years to spur growth, creating jobs and business for 
construction companies and their suppliers. 

The president nixes a tax deal
In the latest sign that the relationship between President Obama 
and Congress is going to be strained after the GOP takes over the 
Senate in January, the president said he’d veto a $440 billion tax 
deal reached by House republicans and Harry Reid (D, Nevada), the 
Senate majority leader, because it benefi tted businesses and not 
middle-class Americans and was also seen as complicating future 
budget and tax negotiations.  

GDP growth gets even better
While the news out of Europe gets bleaker, the American 
economy continues to improve, and last week the 
government’s fi rst revision of third-quarter growth came in at 
3.9% compared to the original 3.5% – analysts had forecast 
a decline to 3.3%. Combined with the pace of the second 
quarter’s 4.6% expansion, it was the best six-month run 
since 2003. Better still, most of the increase was the result of 
consumer spending.   

The excitement about spending cooled somewhat the next 
day when the Commerce Department said that personal 
consumption expenditures were up only 0.2% in October from 
the month before, below the forecast of 0.3%, and personal 
income the same 0.2%. As a result, estimates for fourth-
quarter growth are coming in at around 2%.

In other economic news, the Conference Board said its 
consumer confi dence index fell to 88.7 in November, but 
that was off  a seven-year high of 94.1 in October. The Case-
Shiller/S&P Home Price Index for 20 cities rose at an annual 
rate of 4.9% in September compared to 5.6% in August, as the 
Northeast had its fi rst negative month since 2013. New home 
sales fell to 458,000 in October, the Commerce Department 
reported, up 0.7% from September but just 1.8% higher 
year-on-year. The National Association of Realtors said that 
existing home sales rose to an annual rate of 5.26 million in 
October. First-time jobless claims jumped 21,000 to 313,000, 
while the four-week moving average increased 6,250 to 
294,000. Durable goods orders were up 0.4% in October after 
having dropped 0.9% in September, while orders excluding 
transportation were down 0.9% after a revised gain of 0.2% 
the month before. And the Fed reported that household debt 
climbed $78 billion to $11.7 trillion during the third quarter.

A look ahead
As December gets underway, there will be a fl urry of economic 
releases capped off  on Friday with the unemployment report 
for November – the jobless rate is expected to remain at 
5.8%. This week’s updates will include Markit’s purchasing 
managers’ indexes for manufacturing and services, as well 
as the Institute for Supply Management’s manufacturing 
and nonmanufacturing indexes, in addition to the latest on 
construction spending, vehicle sales, nonfarm productivity, the 
trade balance and factory orders.
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subsidiary of NM, broker-dealer, registered investment adviser, member FINRA and SIPC. 

The opinions expressed are those of Northwestern Mutual as of the date stated on this report and are subject 

to change. There is no guarantee that the forecasts made will come to pass. This material does not constitute 

investment advice and is not intended as an endorsement of any specifi c investment or security. Information and 

opinions are derived from proprietary and non-proprietary sources.

Please remember that all investments carry some level of risk, including the potential loss of principal invested. 

Indexes and/or benchmarks are unmanaged and cannot be invested in directly. Returns represent past 

performance, are not a guarantee of future performance and are not indicative of any specifi c investment. 

Diversifi cation and strategic asset allocation do not assure profi t or protect against loss. Although stocks have 

historically outperformed bonds, they also have historically been more volatile. Investors should carefully consider 

their ability to invest during volatile periods in the market. The securities of small capitalization companies are 

subject to higher volatility than larger, more established companies and may be less liquid. With fi xed income 

securities, such as bonds, interest rates and bond prices tend to move in opposite directions. When interest rates 

fall, bond prices typically rise and conversely when interest rates rise, bond prices typically fall.  This also holds true 

for bond mutual funds.  When interest rates are at low levels there is risk that a sustained rise in interest rates may 

cause losses to the price of bonds or market value of bond funds that you own. At maturity, however, the issuer 

of the bond is obligated to return the principal to the investor. The longer the maturity of a bond or of bonds held 
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in a bond fund, the greater the degree of a price or market value change resulting from a change in interest rates 

(also known as duration risk). Bond funds continuously replace the bonds they hold as they mature and thus do not 

usually have maturity dates, and are not obligated to return the investor’s principal. Additionally, high yield bonds 

and bond funds that invest in high yield bonds present greater credit risk than investment grade bonds. Bond and 

bond fund investors should carefully consider risks such as: interest rate risk, credit risk, liquidity risk and infl ation 

risk before investing in a particular bond or bond fund. 

All index references and performance calculations are based on information provided through Bloomberg. 

Bloomberg is a provider of real-time and archived fi nancial and market data, pricing, trading, analytics and news.

Standard and Poor’s 500 Index® (S&P 500®) is a capitalization-weighted index of 500 stocks. The index is designed 

to measure performance of the broad domestic economy through changes in the aggregate market value of 500 

stocks representing all major industries.

Standard & Poor’s off ers sector indices on the S&P 500 based upon the Global Industry Classifi cation Standard 

(GICS®). This standard is jointly maintained by Standard & Poor’s and MSCI. Each stock is classifi ed into one 

of 10 sectors, 24 industry groups, 67 industries and 147 sub-industries according to their largest source of 

revenue. Standard & Poor’s and MSCI jointly determine all classifi cations. The 10 sectors are Consumer 

Discretionary, Consumer Staples, Energy, Financials, Health Care, Industrials, Information Technology, Materials, 

Telecommunication Services and Utilities.

The MSCI EAFE Index measure international equity performance. It comprises the MSCI country indices that 

represent developed markets outside of North America: Europe, Australasia and the Far East.

Barclays Capital US Aggregate Bond Index  is a benchmark index composed of US securities in Treasury, 

Government-Related, Corporate, and Securitized sectors. It includes securities that are of investment-grade quality 

or better, have at least one year to maturity, and have an outstanding par value of at least $250 million.

The 10-year Treasury Note Rate is the yield on U.S. Government-issued 10-year debt.

NYMEX Crude Future is the futures price on a barrel of oil on the New York Mercantile Exchange.

The European Central Bank (ECB) is the institution of the European Union (EU) which administers the monetary 

policy of the 17 EU eurozone member states.

The National Association of Realtors (NAR) is a real estate trade association involved in all aspects of the residential 

and commercial real estate industries. NAR also functions as a self-regulatory organization for real estate brokerage.

Eurostat is the Directorate-General of the European Commission located in Luxembourg. Its main responsibilities 

are to provide statistical information to the institutions of the European Union (EU) and to promote the 

harmonization of statistical methods across its member states and candidates for accession as well as EFTA 

countries. It compiles the eurozone consumer price index, which shows changes in prices paid for a representative 

basket of goods and services. 

ShopperTrak counts people, analyzes data and reveals total sales opportunities for retailers and mall owners, 

worldwide.

The National Retail Federation is the world’s largest retail trade association. Global membership includes retailers 

of all sizes, formats and channels of distribution as well as chain restaurants and industry partners from the U.S. and 

more than 45 countries abroad.

The Organization of the Petroleum Exporting Countries (OPEC) is a permanent intergovernmental organization of 

12 oil-exporting developing nations that coordinates and unifi es the petroleum policies of its Member Countries.

The PCE price index (PCEPI), also referred to as the PCE defl ator, PCE price defl ator, or the Implicit Price Defl ator 

for Personal Consumption Expenditures (IPD for PCE) by the BEA, and as the Chain-type Price Index for Personal 

Consumption Expenditures (CTPIPCE) by the FOMC, is a United States-wide indicator of the average increase in 

prices for all domestic personal consumption. Core PCE indicates prices for domestic personal consumption minus 

food and energy.

The Conference Board Consumer Confi dence Index® (CCI) is a barometer of the health of the U.S. economy from 

the perspective of the consumer. The index is based on approximately 3,000 completed questionnaires refl ecting 

consumers’ perceptions of current business and employment conditions, as well as their expectations for six 

months hence regarding business conditions, employment, and income.

The S&P/Case-Shiller Home Price Indices are designed to be a reliable and consistent benchmark of housing prices 

in the U.S. Their purpose is to measure the average change in home prices in a particular geographic market. They 

are calculated monthly and cover 20 major metropolitan areas.


